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8 SPRING BREAK
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The students
you want are at
spring break.

Each year, over a million students
flock to beaches and ski resorts
throughout the United States and
Mexico. In addition to getting a
tan and some all-night dancing, it
turns out that the students wha
90 to spring break, are the same
students that set trends an

campus. We can help you reach

‘) JV‘FZUEMCERJ ﬂﬂ Sﬁﬁfyﬂ' gﬁgﬁ#' those influencers,




= 1,000,000+ s7upENTS : => DAYTIME Pool B BEACH EVENTS

—> 350+ ColLESES REPRESENTED : —> WISHTTIME BAR B CLUB EVENTS
> /8-25 YEARS oLd : = SAMPLING INITIATIVES
> MIDOLE 70 UPPER CLASS : > MEDIA * BRANDING

2075 ATTENDANCE FIGURES (est)

=) PANAMA CITY BEACH, FL - 35 0,000/ —> CA¥CUN, HMEX/Co - 5 0,000+
=> SoUTH PADRE /SLAND, TX - 60,0005 —> PUERTO VALLARTA, MEX/Co - & 0,000+



OUR CLIENTS

8-
THE BIE-S-EST BRANDS TURN 70 US FOR SPRINE BREAK MARKETIN

The biggest brands partner with YMC because of our exclusive
network of US student tour operators and hotels, beaches,
pools, ski resorts and nightclubs throughout the US and
Mexico. The tremendous depth of our network allows brands
to connect 24/7 with spring breakers where they stay and

play; before, during, and after travel.
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what does an awesome
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POOL & BEACH ACTIVATIONS LA createdaytlme
O Aaeal  cxperiences that engage

S /WTERACTIVE STASE COoNTESTS

pwend  S)ring breakersand
embody a brand's identity.

—> TURNNKEY EVENT PRODUCTION
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CampAren 7 YPE #&

NIGHTLIFE EXPERIENCES

= /WTERIOR /| EXTERIOR BRANDING

.. we turn nightlife events .
s ifo social & unforgettable

—¥ (-:u.-ﬂ.: ) ¥APKINS, COASTERS )

IR  [)rand experiences.

—) CELEBRITY /' LIVE PERFORMANCES

PRODUCT SAMPL/IVE
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Camparew TYPE #3

HOTEL + EXTERIOR =1/
: e transrorm spring.break

BRANDING ELEMENTS

-y ELEVATOR W RAPS L ﬁﬁ‘}' N L ,n;‘ J Q L qu‘las.fc,_..l

—> YEYCARDS

- DooR HANEERS r{ p m -'m
e e  §1 Ya
Nah=1Impa In

P AR e A L IOV NI al i, |

=) BATH ToWELS

—> P/LLowW CASES

=) /W -Ro0M PRODUCT SAMPLING
> CoLuMw / WALL &RAPHICS
- TOUR/ST BUS S&RAPHICS

> VIH YL Pool W RAPS & ABOUT ..
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QCCUPANCY
rY MORE THAN
5 I ERSONS

1S DANGEF ous
AND UNLAWFUL

2010

. L, .-_ e L

BRANVDED Bus WR.P

e



BRAND ACTIVATIONS + MEDIA OPPORTUNITIES
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DAY TIME BEACH, Pool AND SKI/ EVENTS
NIGHTCLUB EVENTS

HOTEL + EXTER/IOR BRANVD/INVE

INTERACTIVE STHEE CONTESTS

CELEBRITY PERFORMANCES 7 PRoOMOT/IONS
STREE7T TEAMS

TURNKEY EVENT LO&JISTICS AND PRODUCTION



202-332-0877
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